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Sponsorship Opportunity

Alley Hoops Jan® tournament project involves a specific 3-on-3-basketball experience activity-taking place
in Summer of 2009, as a 3-day weekend event. With basketball as the anchor program our development
will not only benefit our participants, but it will add value to our sponsors, position itself as a major media
sporting event and provide entertainment to our spectators. This event will add to the pace of economic
activity that is on the rise in each selected city and surrounding areas and contribute to the rapid growth
in the downtown area. Emphasis would be placed on partnering with local, regional and national
organizations to create community involvement, as well as, set the stage for year round events that would
highlight the uniqueness of this tournament, based out of each city and the economic viability of the area.
Alley Hoops Jan® will also partner with local media partners and sponsors along with national sponsorsto
extend the commercial reach of the event and to assist with generating funds that will be used to uplift
the community.

With Alley Hoops Jan® tournament being held in fi t Hh e a ofteach city. It is also tailored to meet the
needs of the area while attracting corporate investment dollars for all operating businessesand expanding
the areas consumer base. The 3-on-3-basketball tournament is a growing sport with a contemporary and
trendy attractiveness, becoming the hottest mass participants sport today. It is a sport that promotes a
positive and healthy environment, while fitting into the active lifestyle of t o d auyb@ndamilies. Our event
provides a tournament that is fun for the entire family and provides a friendly, hometown event. The
atmosphere we offer is similar to that of a county fair or race, although with athletic appearance

The opportunity we plan to pursue is that for the local communities to rally around this event as a well-
executed tournament and for this event to become a source of civic pride and commercial benefit for local
businesses The layout of the 3-on-3-basketball tournament within cordoned off boundaries keeps
spectators within a defined area for an extended period of time providing high visibility for vendors and
sponsors with immediate recognition for community involvement, economic development and
enhancement to the downtown area with this captive audience.

Show your fame on a 3-on-3 game!



Marketing Plan

through television, radio, and newspaper a
sponsors, applications distributed at the loca
represented grocery store, flyers, signs, apparel,
barbers/salon shops, sports centers, AAU teams,
fitness facilities, park and recreational facilities, Center
City special events calendar and schools and colle
The surrounding cities will be marketed as well.

Marketing efforts will reach prospective memb(?,
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Marketing Plan:

A 7 Competitive Comparison
A\ / Alley Hoops Ja® will have the competitive advantage in the:

A Economical Development Diversity Concept : Supporting an innovation that
caters to the needs of men, women, and children equally with offering fun physical &
mental health environment. By avoiding isolation practices and building a strong
synergetic system for economic growth.

A Origination : The 3-on-3 Basketball tournament will be the first of its kind, based
out of Detroit, Ml known as "the tournament” locally & nationally operating annually
around the same time at its unique location, solely for the benefit of unity.

A Local & National Sponsors : The sponsors that we have listed to be part of this
grand event will bring everyone in the community a selection of services rather it be
entertainment, food, drinks, souvenirs, and all kind of goodies.

A Location : Alley Hoops Jar will be in i t I @ a pftthé selected city. The event will
be in a central location assessable for everyone. The operation of the event is
centrally located near either any/or basketball coliseum, entertainment theatre,
restaurants, hotels, a retail/business office district along with urban residential living.

A Branding Strategy : There will be a Alley Hoops Jan? vendor station set up to sell
their merchandise along with our Alley Hoop T-shirts with all of our sponsors names
on the back. There will be neck key chains and sweatbands with company logo. Also
for all sponsors this will be an outstanding opportunity to introduce product and drive
trial and awareness with hand to hand sampling to connect to fans.
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Mail in Team Registration: $130 (per team-limits 4 people)
Advance Online Team Registration: $120

Mail in Deadline Registration: $140 per team

Deadline Team Registration Online: $130 plus

Alley Hoops Jan® T-Shirts for visitors: $10 for adults, $7 for juniors
Alley Hoops Jan¥ separates ranging from $3 to $10 each

Admission is free for everyone ﬂ

Note: Vendors & Sponsor prices are according to their own service structure.
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Marketing Plan:

Promotional Plan

The advertising and promotion methods used to reach prospective players and spectators
include television and radio commercials, print advertising in newspaper, application
stations at proposed sponsor locations such as grocery stores and etc., local schools,
colleges (surrounding cities schools & colleges), all sports centers, Park & Recreational
centers, YMCA's,YWCA's,all fitness centers, website, as well as flyer and signs distribution
in key establishments. Also, there will be T-shirts with s p o n smamedan back during
event. The annual budget will be $40,000 to build initial awareness for a greater turn out.
Allowances have been made to increase the monthly budget when necessary for
campaigns.

Television
Radio
Newspaper
Newsletter
Signs
Flyers

Corporate Sponsorship

Local Business Sponsors

;.

&

Show your fame on a 3-on-3 game!



